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This presentation is being made by a Consumer Financial Protection Bureau 

representative on behalf of the Bureau.  It does not constitute legal 

interpretation, guidance or advice of the Consumer Financial Protection 

Bureau.  Any opinions or views stated by the presenter are the presenter’s own 

and may not represent the Bureau’s views. 

  

Note: This document was used in support of a live discussion.  As such, it does 

not necessarily express the entirety of that discussion nor the relative emphasis 

of topics therein.  



The Consumer Financial Protection Bureau  

Our mission is to make markets for consumer financial products and 

services work for Americans. 

 

 

 

 

 

Educate 
An informed consumer is the first line of defense against abusive 
practices. 
 
 
Enforce 
We supervise banks, credit unions, and other financial companies, 
and we enforce federal consumer financial laws 
 
 
Study 
We gather and analyze available information to better understand 
consumers, financial services providers, and consumer financial 
markets. 
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Real results for real people 
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Consumer Education and Engagement  
 

Financial Education 
• Provide targeted educational 

content 
• Identify and promote 

effective fin ed practices  
 

 

 

Consumer Engagement 
 

Create interactive, informative 
relationship with consumers 

 

Servicemembers 

• Improve financial 
protection 

• Monitor Service 
members 
complaints 

• Coordinate w/ 
DoD, etc. 

• 2.2 million 
military 
personnel 

• 22 million 
veterans 

Older Americans 

• Protect against 
financial abuse 

• Improve 
financial 
literacy 

• Planning for life 
events 

• 50 million aged 
62+ 

Students 

• Increase 
awareness of debt 
when selecting a 
college  

• Monitor students 
complaints 

• Build campus 
awareness 

• 22-28 million 
(age 16-26) 

Financial 

Empowerment 

• Improve financial 
stability for low-income 
& other economically 
vulnerable consumers 

• 68 million unbanked or 
underbanked 

• 33% of Americans earn 
less than twice the 
poverty line 

• Approximately 50 
million have thin or no 
credit files 
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Office of Financial Education Objectives 
Financial Education Objectives: 

 • Build a comprehensive approach to financial education in the 
U.S.:  Develop knowledge about what works in financial education and 
provide opportunities for financial educators to learn about effective 
strategies 

 

• Promote innovation:  Test new ideas and share successful innovations 
with the field  

 

• Educate consumers:  Provide understandable information that helps 
customers make informed financial decisions  

 

• Educate youth: Build on existing efforts to identify and promote best 
practices in K-12 financial education 

 

• Increase outreach and federal coordination: Build relationships 
with all stakeholders. In addition, Director of the CFPB serves as the vice 
chair of the Financial Literacy and Education Commission  
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Financial education 

Tools and resources 
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consumerfinance.gov/parents 



Ask CFPB 

consumerfinance.gov/askcfpb 
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CFPB en Español 

consumerfinance.gov/es 
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Consumer experience program 

consumerfinance.gov/paying-for-college 
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CFPB Remittances Rule: Education Initiative  



Resources 
 

CFPB Website:  www.consumerfinance.gov 
 

ASK CFPB: http://www.consumerfinance.gov/askcfpb/   
Get answers to common financial questions 

  

Tell your story: 
https://help.consumerfinance.gov/app/tellyourstory  
Tell us your story, good or bad, about consumer financial experiences 
 

Submit a Complaint: 
Online:  www.consumerfinance.gov/complaint 

By phone: 1-855-411-CFPB (2372) or TTY/TDD 855-729-CFPB (2372) 
(Hours of operation 8 a.m. to 8 p.m. Eastern Time, Monday -  Friday) 

By fax:  855-237-2392 
By mail:  Consumer Financial Protection Bureau  
  P.O. Box 4503 
  Iowa City, IA 52244 

http://www.consumerfinance.gov/
http://www.consumerfinance.gov/askcfpb/
https://help.consumerfinance.gov/app/tellyourstory
http://www.consumerfinance.gov/


Families In Schools 

Oscar E. Cruz 

President & CEO 

ocruz@familiesinschools.org 

www.familiesinschools.org  

#parentsmatternow 

@famsinschools  

mailto:ocruz@familiesinschools.org
http://www.familiesinschools.org/


FIS Background 

• FIS was created in 2000 

 

• Mission:  to promote parent engagement as a 

strategy to support student achievement 

 

•  State-Wide Organization 

 Training for school/CBO staff 

 Workshops & awareness 

 Advocate 

 

•  Approach 

• Culturally-relevant 

• Engaging for adult learners 

 
 

 



FIS Programs 



Why Post-Secondary Education? 



Why Post-Secondary Education? 

• Californians for Shared Prosperity Coalition 

 

• In 2012, nearly 1,000 low-income people 

participated in focus groups 

 

• Almost all participants indicated that if they had 

the financial  means, they would pursue higher 

education 

 

• http://ca4sharedprosperit.wix.com/cal4sharedpro

sperity  
 
 

 



Facts from Los Angeles 

• 650K students in LAUSD  and 73% of students in 

are Latino; 25% EL (majority Spanish) 

 

• 80% of students qualify for free-or-reduced 

priced meals 

 

• Latino students: 34% reading proficiently in 3rd 

grade; 37% at grade-level in Algebra 1 in 8th 

grade; 65% graduation rate  

 

• Boyle Heights 
68.8% of the population have less than a high school diploma 

32.8% live below the poverty line 

 



FIS Programs 



Program Outcomes 

Areas of Impact 
 Confidence 
 Knowledge 
 Behavior 
 
Data 
 
Know which classes students must pass in HS to be 
eligible for a four year university (A-G) [increase from 
27% to 75%] 
 
Can name the application to receive federal student 
aid (FAFSA) [increase from 31% to 82%] 
 
 
 

 



Best Practices 

• The “WHY” as the starting point 
 
• More than “powerpoints” and “fact-sheets” 
 
• Make data friendly 
 
• Family approach 
 
• Advocate! materials and trainings are not 
enough 
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Additional Resources 

• Effective Financial Literacy: From Quality Programming to Advocacy: 

http://www.councilforeconed.org/2014/04/24/effective-financial-
literacy-from-quality-programming-to-advocacy/  
 
• It’s Education, Stupid! 
http://www.familiesinschools.org/its-education-stupid/  
 
•CKA: Money Smarts 
http://youtu.be/LZFBUMzZ6KE  
http://youtu.be/f7JSPzVZq98  
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6 Components of Authentic Parent Engagement 


