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This presentation is being made by a Consumer Financial Protection Bureau
representative on behalf of the Bureau. It does not constitute legal
interpretation, guidance or advice of the Consumer Financial Protection

Bureau. Any opinions or views stated by the presenter are the presenter’s own
and may not represent the Bureau’s views.

c_" Note: This document was used in support of a live discussion. As such, it does
c o Consumer Financial not necessarily express the entirety of that discussion nor the relative emphasis
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The Consumer Financial Protection Bureau

Our mission is to make markets for consumer financial products and
services work for Americans.

Educate
An informed consumer is the first line of defense against abusive
practices.

Enforce
We supervise banks, credit unions, and other financial companies,
and we enforce federal consumer financial laws

Study
@ We gather and analyze available information to better understand
consumers, financial services providers, and consumer financial
markets.
b
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Real results for real people

$4.6 BILLION

IN RELIEF AND REFUNDS FOR CONSUMERS
HARMED BY ILLEGAL PRACTICES.
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More than 15 million consumers have
received refunds as a result of our work.
We're here for you.




Consumer Education and Engagement

Financial Education
Provide targeted educational
content
Identify and promote
effective fin ed practices

Consumer Engagement

Create interactive, informative
relationship with consumers

Servicemembers Older Americans Students Financial
Empowerment
« Improve financial « Protect against « Increase « Improve financial
protection financial abuse awareness of debt stability for low-income
« Monitor Service . Improve when selecting a & other economically
members - college vulnerable consumers
complaints literacy « Monitor students « 68 million unbanked or
« Coordinate w/ . . complaints underbanked
 Planning for life : o :
DoD, etc. events e Build campus  33% of Americans earn
« 2.9 million > awareness less than twice the
military * 50 million aged « 22-28 million poverty line
personnel 62+ (age 16-26) « Approximately 50
« 29 million million have thin or no
veterans credit files
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Office of Financial Education Objectives

® Build a comprehensive approach to financial education in the
U.S.: Develop knowledge about what works in financial education and
provide opportunities for financial educators to learn about effective
strategies

* Promote innovation: Test new ideas and share successful innovations
with the field

® Educate consumers: Provide understandable information that helps
customers make informed financial decisions

® Educate youth: Build on existing efforts to identify and promote best
practices in K-12 financial education

* Increase outreach and federal coordination: Build relationships
with all stakeholders. In addition, Director of the CFPB serves as the vice
chair of the Financial Literacy and Education Commission
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Financial education
Tools and resources



consumerfinance.gov/parents
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Contact us (855) 411-2372
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HOME INSIDE THE CFFB GET ASSISTANCE PARTICIPATE LAW & REGULATION SUBMIT A COMPLAINT

Help your children grow their

money skills B N
Kids learn important money lessons from watching you earn, spend, save,

‘ FOR A
- SALE
and borrow. The CFPB and the FDIC are working together to help better

prepare America’s young people to make financial decisions to achieve their ™
own goals, throughout the stages of their lives. Start with the links below to
explore age-appropriate information and activities for your kids.

Pre-kindergarten through Grade 3 through middle High school and young
grade 2 school adulthood

Children can learn about planning ahead, Young people can learn about the Teens and young adults start to make
waiting for things they want, and finishing  financial world and pick up good habits money decisions on their own, and learn

what thay start. around planning, saving, and spending. how to find and apply useful information.



Ask CFPB

consumerfinance.gov/askcfpb

> ASK CFPB

ask cfpb { | Q

Money transfers @ Mortgages Other categories
W

Studentloans  Auto loans
money transfers  remittances  overseas housing counseling  lender

Bank accounts and services
remittance transfers  international reverse mortgage  servicer

Creditreports and scores  Prepaid cards
wire money send money abroad  ACH housing counselor  GFE

Creditcards  Debt collection
Automated Clearing House (ACH) Good Faith Estimate  closing  settlement

Payday loans  Money basics
Automated Clearing House network broker foreclosure  insurance

Especially for

Bitcoin  creditunicn
Servicemembers  Students

Older Americans Parents

COMMONLY ASKED QUESTIONS

MONEY TRANSFERS
What is a remittance transfer?
UPDATED 4/22/2014

Many people use the word “remittance” when they refer to sending money from the United States to other countries. Federal law defines
“remittance transfers” to include most electronic money transfers from consumers in the United States through “remittance transfer
providers” ...

money transfers  remittance transfers  send money abroad  wire money  international  overseas  remittances
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CFPB en Espanol

consumerfinance.gov/es

£.." Contictenos
| & Oficina para la Proteccién
c- r. Financiera del Consumidor (855)411-2372

INICIO OBTENER RESPUESTAS PRESENTAR UNA QUEJA QUIENES SOMOS HOGAR

. Envia dinero a familia, amigos, u otras personas?
. Esta pensando en enviar dinero al exterior?

Someos el CFPB, una nuava agencia del gobiernc federal, que protege a los consumidores, incluide el envie de
dinero a otro pais.

Mas informacién

—___—___

OBTENER RESPUESTAS PRESENTAR UNA QUEJA COMUNIQUESE CON
r NOSOTROS
| & ) Enviar dinero 855)411-2372

@ (855)

@ Comprar una casa ¢Tiene problemas con un producto o
servicio financiero? Una persona que Algunos de nuestros datos -
habla espafiol puede tomar su incluidas a nuestras redes

e Pagar la universidad llamada. Usted puede presentar sociales - no estan disponibles
quejas acerca de tarjetas de erédito, en espanol. Visite nuestro sitio

@ Comprar un vehfeulo hipotecas, ]:!raatamfxs esm.dlantdas, Tﬁb en mg_;l’es para mas
transferencias de dinero, informes y informacién.

puntaie de crédito. cuentas v
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http://consumerfinance.gov/es
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Consumer experience program

consumerfinance.gov/paying-for-college

Paying for College

Get help to make informed financial

decisions about how to pay for college.
Start by comparing financial aid offers or '
!. -

Student financial guides Compare financial aid offers Repay student debt

Welcomel!

It's more important than ever for students and former students to make smart SHARE THIS PAGE
decisions about financing their college education. Whether you're attending

college soon, are a current student, or already have student loans, we've put n u E
together some tools and resources to help you make the best decisions for

you.

STUDENT FINANCIAL GUIDES

For many people, how to pay for a college education is one of the first major financial
decisions they'll make. These guides cover some of the big decisions you’ll face and will
help you understand your options for financing your college education.
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CFPB Remittances Rule: Education Initiative

Send money abroad
with more confidence.

Do you send money to family, friends or others outside the
United States? Now it's easier to get clear information about
costs and exchange rates before you pay, and get answers if
something goes wrong.

To learn more, call 855-411-CFPB (2372) or go to

conzumerfinance.gov/askefpb.
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Envie dinero al exterior
con mas confianza.

¢Envia dinero a familiares, amigos u otraz perzonas fuera de
Estados Unidos? Ahora es mas facil obtener informacion clara
acerca de los costos y el tipo de cambio antes de pagary

obtener respuestas si algo sale mal.

Para obtener mas informacién, llame al 855-411-CFPB (2372)

o visite censumerfinance.gov/es.
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Resources

CFPB Website: www.consumerfinance.gov

ASK CFPB: http://www.consumerfinance.gov/askecfpb/

Get answers to common financial questions

Tell your story:

https://help.consumerfinance.gov/app/tellyourstory
Tell us your story, good or bad, about consumer financial experiences

Submit a Complaint:
Online: www.consumerfinance.gov/complaint
By phone: 1-855-411-CFPB (2372) or TTY/TDD 855-729-CFPB (2372)
(Hours of operation 8 a.m. to 8 p.m. Eastern Time, Monday - Friday)
By fax: 855-237-2302
By mail: Consumer Financial Protection Bureau
P.O. Box 4503



http://www.consumerfinance.gov/
http://www.consumerfinance.gov/askcfpb/
https://help.consumerfinance.gov/app/tellyourstory
http://www.consumerfinance.gov/

Oscar E. Cruz
President & CEO
ocruz@familiesinschools.org

www.familiesinschools.org
#parentsmatternow
@famsinschools



mailto:ocruz@familiesinschools.org
http://www.familiesinschools.org/

FIS Background

FIS was created in 2000

Mission: to promote parent engagement as a
strategy to support student achievement

State-Wide Organization
v" Training for school/CBO staff
v Workshops & awareness
v Advocate

Approach
 Culturally-relevant
* Engaging for adult learners



@ FIS Programs

When schools engage parents as authentic partners, students do significantly better in school. Families In Schools (FIS) offers f
schools and community organizotions progroms to give stoff, parents, and students new leorning opportunities that increase
knowledge and skills to support student success. FIS' objective is to ensure student success from Cradle to College.

ANC.LS WAYC .4

Age/Grade  Infont - 1st Grode  Preschool — 3rd Kinder — 5th 5th & 6th 6th — 9th gth & 9th 5th - 124h

FIs READING STEPS TO TRANSITION COLLEGE TRANSITION COLLEGE
CURRICULAR ROADS SUCCESS TO MIDDLE KNOWLEDGE TO HIGH KNOWLEDGE
PROGRAMS SCHOOL ACADEMY SCHOOL ACADEMY

(Collage Smarts) [Money Smarts)
- -

College Micdle School
Academic o Hl'gl'u School

English

Leamer
Reclassification quxl'dm Transifion
and Social

D’B-ralq::mri

SCHOOL & FAMILY PARTNERSHIPS
Effective Parent Engagement Practices in Schools




iﬁ Why Post-Secondary Education?

Benefits of Higher Education

B 2011 Unemployment Rates
B 2011 Medium Weekly Earnings

lessthano  High School Some College, Associate  Bochelors  Masters  Professiondl  Docloral
HS Diploma  Groduate  MoDegree  Degree Degree Degree Degree Degree

Note: Dala are 2011 annual averages for persons age 25 and over, Farnings are for full-time
wage and salary workers. Source: Bureau of Labor Statistics, Current Population Survey.



iﬁ Why Post-Secondary Education?

 Californians for Shared Prosperity Coalition

* In 2012, nearly 1,000 low-income people
participated in focus groups

« Almost all participants indicated that if they had
the financial means, they would pursue higher
education

» http://cadsharedprosperit.wix.com/cal4sharedpro
sperity




Facts from Los Angeles

* 650K students in LAUSD and 73% of students In
are Latino; 25% EL (majority Spanish)

* 80% of students qualify for free-or-reduced
priced meals

« Latino students: 34% reading proficiently in 3
grade; 37% at grade-level in Algebra 1 in 8t
grade; 65% graduation rate

* Boyle Heights
v'68.8% of the population have less than a high school diploma
v'32.8% live below the poverty line



FIS Programs

- TRANSITION
° oot .

y20eesss” to Middle School
Yoo and High School

A Parent Engagement Program
of Families In Schools

COLLEGE
KNOWLEDGE
ACADEMY

COLLEGE & MONEY SMARTS

A Parent and Student Engagement

Program of Families In Schools



Program Outcomes

Areas of Impact
v’ Confidence
v’ Knowledge
v Behavior

Data

v'Know which classes students must pass in HS to be
eligible for a four year university (A-G) [increase from
27% to 75%]

v'Can name the application to receive federal student
aid (FAFSA) [increase from 31% to 82%]



Best Practices

* The “WHY” as the starting point
* More than “powerpoints” and “fact-sheets”
* Make data friendly

* Family approach

* Advocate! materials and trainings are not
enough
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Additional Resources

® Effective Financial Literacy: From Quality Programming to Advocacy:

http://www.councilforeconed.org/2014/04/24/effective-financial-
literacy-from-quality-programming-to-advocacy/

* It’s Education, Stupid!
http://www.familiesinschools.org/its-education-stupid/

*CKA: Money Smarts
http://youtu.be/LZFBUMzZ6KE
http://youtu.be/f7)SPzVZq98
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6 Components of Authentic Parent Engagement
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